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Sky Sports Annus Mirabilis Dec 2008/Jan 2009

When we talk of sport, we often talk of sporting legends. This creative from Sky is simply the evolution of a strategy that
has been in place at Sky for the last 3 years. In face of competition from new entrant ‘Setanta’ Sky have played on
themes of tradition, excellence and leadership in their print campaigns.

There is no affiliation with a particular team or a single sport, but with this creative Sky are able to communicate a shared
passion for sport and through the collage of action-shots, communicate the emotional power of sporting events.

The ‘traditional’ and slightly faded style of the creative reinforces Sky's positioning as the original and best premium
sports provider in the market. The gold-leaf banners remind both prospective and existing Sky Sports customers about
the value of acquiring or maintaining a Sky Sports subscription over the next 12 months.
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Rather than focussing on single team or event, the four primary examples here play to different sports (rugby, soccer and
cricket) and to different team loyalties (Arsenal, Chelsea etc) in a way which is inclusive and non-partisan clearly
increasing its effectiveness.

Another underlying theme which contributes to the power of this campaign is the concept of success which is
represented by various cups, trophies and The Ashes. By leveraging the prestige of these events visually (illustrating the
trophies) and directly associating them with Sky Sports, Sky are delivering a stronger message than simply mentioning
the event names.

There is definitely some value in campaigns which leverage legacy, whether it is sporting, poetic or artistic and we look
forward to seeing more campaigns with this kind of approach.
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Print & Outdoor Examples Enclosed in this Email

This campaign across various UK newspapers has been counting down to last Monday's launch of the new season of 24
on Sky1 and Sky1 HD.

It is interesting to see a new tag-line introduced for HD - 'Experience more in High Definition' - which is an emotional
rather than a technical sell and characterises what is good about BSkyB's approach to HD marketing.

The countdown was used to great effect last year with the new season of LOST and works equally well with 24. This
year, Sky have chosen not to remind viewers the day after broadcast that the programme is also available on Sky
Anytime (Push VOD) and SkyPlayer (PC) and in selected repeat windows across the family of Sky1 channels — which we
think is a bit of a lost opportunity to sell the story of convenience that the Sky platform is able to offer.

In the end, it is a very simple campaign that plays particularly well to ‘knowing’ audiences that are passionate about 24
and reminds the rest of the audience where the new series can be found.

Kind regards,

Justin Hewelt & Sebastian Becker
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PayMedia is a London-based consultancy which tracks the product offer and marketing output of
leading Pay TV operators around the world. For more information visit our website at
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